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Thank you for your support of the 
CIAC and education-based 
athletics across Connecticut. Your 
commitment to our organization 
and all student-athletes in 
Connecticut is greatly 
appreciated.  
 
As an organization, the CIAC is 
unique in the services it provides 
its member schools and the high 
caliber of events it runs. Through 
Subway’s partnership, their brand 
and message has the potential to 
reach more than 250,000 fans, 
108,709 student-athletes and 
communities in every corner of 
Connecticut. 
 
To complement the targeted 
marketing that the CIAC provides 
to Subway, the partnership 
enables the CIAC to continue 
improving the services and 
programs for our member 
schools. We pride ourselves on 
the quality of our Championship 
events, which provide a special 
venue for our student-athletes to 
showcase their talents. None of 
this could be possible without the 
support of our corporate partners 
like Subway. 
 
Thank you again, and we look 
forward to a long, rewarding 
relationship with Subway. 



During the 2013 – 2014 school year, 
through its partnership with the CIAC, 
Subway received a powerful marketing 
campaign with state-wide reach at 50 
CIAC  State Tournament and 
Championship events in the sports of 
football, hockey, girls and boys basketball 
and baseball. The elements below were 
part of Subway’s exposure at these events. 
 

Signage: 
Subway signage was placed at all sponsored CIAC 
Championship events, including LED boards and 
Jumbotron technology. 

 
 

PA  Announcements: 
Subway’s message was heard in every gym, stadium 
and athletic facility that hosted Subway sponsored 
CIAC events. 

 
 

Print Materials: 
Subway’s full color ad appeared in CIAC 
Championship programs for football, ice hockey, and 
basketball. The Subway logo appeared on the cover 
of these programs, as well.   
 
Also, Subway’s logo appeared on the backs of all 
championship t-shirts sold, both at the  
sponsored events and online. Thousands  
of t-shirts are sold annually at these  
CIAC events. 

 

     MARKETING CAMPAIGN 



Ticket Backs 
The CIAC distributes approximately one quarter million Subway tickets throughout the year. 
Subway’s name and logo is on the front of all tickets as well as a $1.00 off coupon on the back 
of the ticket for fans to use in their stores. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Media/Online Promotion 
Subway’s name, logo and link were placed on the sponsor page of the CIAC website, and on a 
continuously rotating basis on the CIAC homepage. Subway was also mentioned as a sponsor 
in numerous online and radio broadcasts.  
 
 

     MARKETING CAMPAIGN 



CIAC Website Statistics 2013 - 2014 
 

     MARKETING CAMPAIGN 



     STATEWIDE EXPOSURE 

Reach & Frequency 

50 Events:  
Subway sponsorship elements were 
activated at 50 CIAC events during the 
2013 – 2014 school year. 
  

108,709 Student-Athletes: 
Over a hundred and eight thousand 
student-athletes participated in high 
school athletics in CT  in 2013-2014. 
  

187 Member Schools: 
The CIAC is made up of 187 member 
high schools in communities across  
the state of Connecticut. 
  

250,000 Fan Attendance: 
Approximately 250,000 people attend 
CIAC tournament events annually. 
  

The CIAC is composed of 187 public and parochial high schools. The ability of 
the CIAC to reach every community across the state of Connecticut is 
unparalleled. This huge audience, combined with CIAC’s capacity to deliver a 
message to its member schools, is both significant and unique. Through 
Subway’s partnership, substantial resources are delivered back to the CIAC to 
directly support students and high school athletics throughout Connecticut. 



     STATEWIDE EXPOSURE 

High school sport 
attendees in Connecticut are 91% 
more likely than market average to 
have two or more children age 12-17.* 

91% Families: 

 

Of people think shifting ad dollars 
from pro sports to high school sports 
is important.**             

96% Families: 

 

 

 

Of youth are likely to switch from one 
brand to another if the second brand 
is associated with a good cause.** 

91% Youth: 

 

Of people are more likely to 
purchase a product or service from a 
company if the company sponsors the 
local high school.** 

77% Purchasing Power: 

Men are not the only ones attending 
high school sporting events. Research 
shows that the high school sports 
audience in  
Connecticut  
is a terrific  
place to reach 
women  
as well*: 

48% 

52% 

 

The attendance at CIAC events offers 

One of the largest audiences  

In the state of Connecticut! 

 

*Statistics provided by Scarborough Research, 3 Market Report. 
**Statistics provided by Turnkey Entertainment survey. 



     CONNECTICUT’S BEST VENUES 

The CIAC member high schools deliver more spectators 

annually than any other  sports entity in Connecticut. 

Arute Field 

(CCSU) 



CONNECTICUT’S #1 
PASSION 

Connecticut Student-Athletes Thank 

 

 

 

 

For  Your  Generous Support  

Of High School Sports!! 


