
Public Relations, continued

Once the brainstorming activity is
completed, develop a list of all the
school’s successes and consider
how to communicate them:

2 Develop a speech on
“What’s Right with Your
School” and present it to nu-
merous groups. Start with
audiences that are supportive
of your message, such as the
PTA. Even supportive groups
need to hear this data so they
can share it with others. Then
move on to civic organizations
such as Kiwanis and Rotary
Clubs, the Chamber of Com-
merce, and a Realty Board.
These organizations contain
many of your community’s
opinion leaders -- people who
need to know what you do
well.

2 Have a short column in
each school newsletter, titled
“What’s Right” and list three
to four successes. Suggest this
concept for other publications
associated with the school.
The athletic booster clubs
could run a section on sports
successes in their newsletters,
the parent group could cite
accomplishments in parent
involvement, etc.

2 List your successes on
placemats and offer them to
civic organizations for break-
fast or luncheon meetings.

2 Write an op-ed article
featuring your successes and
submit it to a newspaper in
your community. (See
NMSA’s book Practical Pub-

lic Relations for information
on placing op-ed articles.)

2 Prepare a short article on
your accomplishments and try
to get it published in news-
letters done by other groups --
senior citizens, religious
groups, local businesses,
feeder schools, etc...

Celebrating your successes is a
great way to inspire the school
family and communicate your value
to the broader community.  Keep in
mind that it’s okay to suggest to the
community that some areas need to
be improved and provide practical
suggestions that can help with the
improve-ment. That approach will
add credibility to your positive data.
�
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From Chicken Soup For the Soul, Part II

H[W )DOO� ZKHQ \RX VHH JHHVH KHDGLQJ VRXWK IRU

1WKH ZLQWHU� IO\LQJ DORQJ LQ ´9µ IRUPDWLRQ� \RX

PLJKW FRQVLGHU ZKDW VFLHQFH KDV GLVFRYHUHG DV

WR ZK\ WKH\ IO\ WKDW ZD\� $V HDFK ELUG IODSV LWV ZLQJV�

LW FUHDWHV DQ XSOLIW IRU WKH ELUG LPPHGLDWHO\ IROORZLQJ�

%\ IO\LQJ LQ ´9µ IRUPDWLRQ� WKH ZKROH IORFN DGGV DW OHDVW

�� SHUFHQW JUHDWHU IO\LQJ UDQJH WKDQ LI HDFK ELUG IOHZ

RQ LWV RZQ�

/HVVRQ� 3HRSOH ZKR VKDUH D FRPPRQ GLUHFWLRQ DQG

VHQVH RI FRPPXQLW\ FDQ JHW ZKHUH WKH\ DUH JRLQJ PRUH

TXLFNO\ DQG HDVLO\� EHFDXVH WKH\ DUH WUDYHOLQJ RQ WKH

WKUXVW RI RQH DQRWKHU�

:KHQ D JRRVH IDOOV RXW RI IRUPDWLRQ� LW VXGGHQO\

IHHOV WKH GUDJ DQG UHVLVWDQFH RI WU\LQJ WR JR LW DORQH ��

DQG TXLFNO\ JHWV EDFN LQWR IRUPDWLRQ WR WDNH DGYDQWDJH

RI WKH OLIWLQJ SRZHU RI WKH ELUG LQ IURQW�

/HVVRQ� ,I ZH KDYH DV PXFK VHQVH DV D JRRVH� ZH ZLOO

VWD\ LQ IRUPDWLRQ ZLWK WKRVH SHRSOH ZKR DUH KHDGHG WKH

VDPH ZD\ ZH DUH�

:KHQ WKH KHDG JRRVH JHWV WLUHG� LW URWDWHV EDFN

LQ WKH ZLQJ DQG DQRWKHU JRRVH IOLHV SRLQW�

/HVVRQ� ,W LV VHQVLEOH WR WDNH WXUQV GRLQJ GHPDQGLQJ

MREV� ZKHWKHU ZLWK SHRSOH RU ZLWK JHHVH IO\LQJ VRXWK�

*HHVH KRQN IURP EHKLQG WR HQFRXUDJH WKRVH XS

IURQW WR NHHS XS WKHLU VSHHG�

/HVVRQ� :KDW PHVVDJHV GR ZH JLYH ZKHQ ZH KRQN

IURP EHKLQG"

)LQDOO\ �� DQG WKLV LV LPSRUWDQW �� ZKHQ D JRRVH JHWV

VLFN RU LV ZRXQGHG� DQG IDOOV RXW RI IRUPDWLRQ� WZR

RWKHU JHHVH IDOO RXW ZLWK WKDW JRRVH DQG IROORZ LW GRZQ

WR OHQG KHOS DQG SURWHFWLRQ� 7KH\ VWD\ ZLWK WKH IDOOHQ

JRRVH XQWLO LW LV DEOH WR IO\ RU XQWLO LW GLHV� DQG RQO\ WKHQ

GR WKH\ ODXQFK RXW RQ WKHLU RZQ RU ZLWK DQRWKHU

IRUPDWLRQ WR FDWFK XS WR WKHLU JURXS�

,I ZH KDYH WKH VHQVH RI D JRRVH� ZH ZLOO VWDQG E\

HDFK RWKHU OLNH WKDW�
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